CALVIN KENNEDY / PROJECT BRAND NOTES

First Flip

The blue and white FF identity

The colour exploration held the interlocking FF geometry constant while comparing forest/lime, blue/white and
blue/lime. Blue/white was the selected working direction.

Familiarity can help a marketplace product feel approachable, while also creating associations with established
social brands. That trade-off is a design question, not customer-validation evidence.

https://getflipfirst.com
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DrawerSense

v o
P |

An existing mark in a product context

This example uses the existing DrawerSense symbol. Its surrounding story concerns camera-based last-seen
object records, timestamps and supporting images.

A white matte in an image is different from a transparent image on a white page. Preserve the symbol; use a
genuine alpha export or an intentional matching panel. No new logo or unsupported creation history is claimed

here.

https://drawersense.com
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Mechanistic Health

Preserve the original hexagon and M

The internal brand-system exploration retained the recognisable hexagon/M geometry and investigated
restrained teal, clearer typography and small-size applications.

The work concerns coherence around an existing identity. Visual trust does not establish clinical performance,
product readiness or customer outcomes. Internal product-name hypotheses are intentionally omitted.

https://www.mechanistichealth.com
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First Flip: original concepts
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FlipFirst FlipFirst FlipFirst FlipFirst FlipFirst
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FlipFirst FlipFirst FlipFirst FlipFirst FlipFirst

Earlier logo exploration under the FlipFirst name. These alternatives precede the selected blue and white
direction.
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DrawerSense: original board

DrawerSense

Final Brand Direction

PRIMARY LOGO
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KNOW WHAT'S WHERE.

SMALL-SIZE TESTS

-— ]
-— — P
— ——
- —
16px  24px 32px 64 px eieen
{dark)

COLOR PALETTE

Porcelain SenseGreen  Signal Mint Graphite
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REAL-WORLD APPLICATIONS
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Browser tab & favicon

Smart drawerinventory
for everyday homes.
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Product packaging

USAGE NOTES
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Use the symbol alone
atsmall sizes

DrawerSense To0LS

Original brand sheet. Device screens, packaging and smart-home applications are design mockups, not

shipped-product or integration evidence.
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APP ICON / DIGITAL ICON
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Know what’s where.

Automatic inventory for everyday drawers.

SECONDARY MARKS
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DrawerSense

Stacked lockup Symbol only Wordmark only

BRAND LINE

Know what’s where.

Automatic inventory for everyday drawers.

TYPOGRAPHY

Manrope

Headlines & Brand

Inter
Ul & Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnoparstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
3 NOPQrstuvwxyz

Laser marking on

Works with
your smart home

Keep your drawers in sync

Maintain clear space
and legibility.

FOR A MORE HUMAN HOME
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02 - CONTROLLED IDENTITY TERRITORIES

One mark.
Four trust registers.

-

A - Evidence Teal

RECOMMENDED MASTER

Mechanistic
Health

Evidence before action.

Distinctive without shouting. Deep teal carries the mark and actions; ink carries serious
copy; warm paper removes the sterile SaaS feel. Amber is a sparse evidence signal, never
body text.

.

~

€+ Human Warmth AGED-CARE CAMPAIGN

Mechanistic
Health

Make the handoff visible.

Eucalyptus, limestone and clay support older-person and family-facing communication
without a heart/leaf logo. Keep the teal parent endorsement so this never becomes an
unrelated sub-brand.

Mechanistic Health

Source Sans

700 - master wordmark

Medication Handoff Review .......... co oo

Mechanistic Health: exploration

These are not four rebrand concepts. They are four production behaviours for one
identity: a primary system, an institutional alternative, a people-facing campaign
register and a monochrome authority mode.

B - Research Navy INSTITUTIONAL ALTERNATIVE

Mechanistic
Health

Inspect the evidence.

Best for research, procurement and formal partnership material. It reads established and
calm, but blue is crowded in health software; use it as a register, not the primary distinctive
colour.

D - Monochrome Authority REPORTS + CONTRACTS

Mechanistic
Health

Review record - 08/2026

A necessary production mode, not a personality. The exact mark and hierarchy survive office
printing, photocopying, signatures and procurement packs without colotr-dependent
meaning.

Rule: Source Sans 3 owns brand and interface hierarchy. Atkinson
supports longer, accessibility-led reading surfaces. Do not
introduce a novelty display face to manufacture distinctiveness.

What changed? What remains? ... « oo

Original August 2026 comparison sheet. Its recommendation labels belong to the exploration; they do not

establish production adoption.
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